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ABSTRACT

This study analyzes the evolution of motivation among local employees within the Indonesian tourism
sector, particularly in Bali, utilizing a temporal narrative qualitative approach. The primary goal is to map
how the interplay between historical motivation (past), current work motivation (present), and long-term
career aspirations (future) collectively affects Service Quality and Retention Intention within the industry.
Data were gathered through in-depth narrative interviews focusing on the experiences of My Past, My
Present, and My Future from 14 tourism employees. The thematic analysis revealed that employee
motivation is not static but evolves incrementally. It begins with extrinsic factors rooted in family, the
desire to make parents proud and reciprocate their sacrifices, and the drive for self-validation serving as
an initial anchor of resilience. This external motivation is subsequently internalized in the present phase
into Intrinsic Regulation, manifested through Discipline, Consistency, and Self-Improvement. This
discipline and consistency are crucial prerequisites for delivering stable service quality (deep acting) on the
frontlines. Furthermore, Long-Term Retention Intention is driven by a broader vision: Purpose-Driven
Motivation. In this final phase, future aspirations transcend personal financial gain, focusing instead on
Social Impact, Job Creation, and Legacy for the Community. This temporal model asserts that employee
retention in the tourism industry, which is highly susceptible to high turnover rates, can be significantly
enhanced not only through compensation but also by aligning organizational goals with the individual's
search for meaning and social contribution.

Keywords: historical motivation; temporal motivation; service quality; retention intention; local tourism
employees; self-determination; purpose-driven motivation.
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1. INTRODUCTION

Background and context of the global and local tourism industry, the tourism sector is globally
recognized as a unique economic field, characterized by its labor-intensive nature and profound reliance
on human interaction and service delivery (Dechawatanapaisal, 2018; Dogonyaro, 2021). Superior service
quality is directly determined by the performance and attitudes of frontline employees. Local workers in
tourist destinations bear a dual role: they are not only service providers but also cultural representatives,
making them the ultimate arbiters of a destination's appeal. Despite this critical role, the global hospitality
and tourism industry consistently grapples with serious structural challenges, particularly high employee
turnover rates(Dechawatanapaisal, 2018; Dogonyaro, 2021). High turnover directly compromises service
consistency, leads to financial losses, and damages organizational reputation (Dechawatanapaisal, 2018;
Dogonyaro, 2021). Consequently, management's ability to understand the underlying motivations and
retain employees has become a non-negotiable strategic focus for organizations.

The local context of Indonesia, particularly in destinations such as Bali, introduces an added layer of
complexity to the Krama Bali local workforce. Although policies prioritize the recruitment of local
workers, issues such as unstable outsourcing status, lack of adequate health or employment insurance, and
wages that often fall short of the regional minimum wage are common. The combination of long working
hours, including weekends, and relatively low compensation creates a detrimental industry reputation,
making it difficult for workers to view tourism as a viable long-term career path (Dechawatanapaisal, 2018;
Dogonyaro, 2021). This situation underscores the urgent need for motivational factors that transcend
materialistic Hygiene Factors to ensure stable Retention Intention.

Deficit in understanding temporal and long-term motivation, previous research on tourism employee
motivation often focuses on static factors, such as the work environment, salary, or recognition, typically
aligning with Herzberg's Two-Factor Theory (Wedadjati & Helmi, 2022) While these elements are crucial
as a foundation, genuine motivation is a dynamic entity that evolves throughout an individual's career
lifecycle. Neglecting the temporal or historical aspects of motivation, such as how it starts and how it is
sustained, can lead to the failure of implementing truly sustainable retention strategies.

Therefore, this study introduces a historical-temporal approach. This analysis traces the motivational
journey of local tourism employees from the drivers in the past (the foundation of initial motivation), how
those drivers manifest as performance and discipline in the present, and how the vision of the future (long-
term aspirations) functions as an invisible anchor for retention in the present. By adopting this perspective,
this study aims to uncover the mechanism of motivation internalization and its role in service quality and
long-term retention intention. The primary real-world phenomenon motivating this study is the critical
employment paradox currently observed within the Balinese tourism ecosystem, specifically affecting the
local Krama Bali workforce. While these local employees serve a dual role as essential service providers and
cultural representatives who define the destination's unique appeal, they concurrently face intensifying
structural vulnerabilities. Recent observable conditions reveal a precarious labor landscape characterized
by the prevalence of unstable outsourcing status, a lack of adequate health insurance, and wage structures
that frequently fall short relative to the industry's demanding long working hours. This dichotomy creates
an urgent tension, while the industry demands authentic deep acting and superior hospitality to sustain its
global reputation, these prevailing working conditions trigger high turnover rates that directly compromise
service consistency and economic sustainability. Consequently, understanding the specific motivational
anchors that enable these employees to remain and perform well amid such tangible pressures is a matter
of urgent practical necessity.

Bali as a tourist destination, English also needs to be considered to support the success of
communication with foreign tourists, English is an essential aspect of communication. English is a global
language. Therefore, English is widely regarded as a global language (Anggayana et al., 2016). It is even
known as an international language (Astiyani et al., 2019b). English is an example of a language regarded
as a foreign language in Indonesia (Anggayana, 2023a). It is done to minimize errors in grammar or English
grammar aspects, such as the use of tenses in sentences (Lindawati et al., 2018b). The skills and
components of the language contained in them are still general and less relevant to the needs of student
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(Sudipa et al., 2020). Grammar is a set of rules contained in certain languages (Lindawati et al., 2018a). It
is possible to develop their communicative competence in four language skills, namely listening, speaking,
reading, and writing skills (Asriyani et al., 2019a).

The primary energy source in terms of language sounds is the presence of air through the lungs
(Anggayana et al., 2021). Languages studied can contribute to the Language Development and another
researcher around the world (Anggayana et al., 2020). Even though Indonesia consists of various dialects,
it is not an obstacle (Anggayana et al., 2013). Speaking English has become a conversation that is often
done by foreign tourists (Anggayana et al., 2019). In these services, facilities, and service quality spearhead
in terms of giving a good impression of service (Anggayana & Sari, 2017). Produces rules relating to the
use and use of language on hospitality students. It uses theories and other disciplines related to the use of
language is essential (Anggayana, 2022a). In the cultural tourism industry is included (Redianis et al., 2019).

Since Balinese people conduct many cultural and religious activities (Budasi et al., 2021). The tourism
sector can provide economic, social and cultural benefits for all stakeholders of tourism stakeholders
(Osin, Pibriari, et al., 2019). One of the developments in tourism is to open opportunities for the millennial
generations to conduct tourism in tourism village synergizing different parties, namely, the community
and the Government (Osin et al., 2021). Observing the growth and development of world tourism which
continues to move dynamically and the tendency of tourists to travel in various different patterns is an
opportunity as well as a challenge for all destinations (Suarthana et al., 2020). Community-based tourism
can be used as one of the solutions in increasing the participation and involvement of local communities
in understanding the desires, needs, and listening to the aspirations of the community in the planning and
development of community-based tourism is very fundamental because the community is the driving force
and the main aspect in tourism (Wiramatika et al., 2024).

It is not surprising that the tourism industry is an important economic sector, where most people
work in the tourism industry (Budasi & Anggayana, 2019). The progress of a nation is largely determined
by the quality of education of its population (Anggayani & Osin, 2017). The tourism sector continues to
be encouraged because this sector is a mainstay in generating public income and foreign exchange for the
country (Suryawati & Osin, 2022). The development of tourism industry will affect the increasing income
of the community around attractions and the creation of employment opportunities (Osin, Kusuma, et al.,
2019). Bali is the center of tourism in Indonesia and one of the wotld's leading tourist destinations (Yanti
& Anggayana, 2023). Many language expressions can be used to greet and offer help to the customers. In
using those expressions, choosing the proper expression that suits the situation and the degree of the
formality is essential (Anggayana, 2022b).

The contemporary tourism ecosystem is undergoing a fundamental structural transformation driven
by non-traditional actors, technological integration, and evolving value systems. At the destination level,
economic revitalization is increasingly led by young in-migrant entrepreneurs who utilize counter-
urbanization strategies to drive rural post-productivism (You et al., 2025), while immigrant flows in island
regions are actively reshaping local production models toward unique, non-mass tourism typologies
(Mendoza et al., 2025). To sustain these developments, organizational management must now adopt
sophisticated frameworks, such as integrating artificial neural networks with game theory to optimize
supply chain profitability and sustainability (Torkabadi et al., 2025), while simultaneously addressing the
rise of wokeness and social justice perceptions as critical attributes of the modern hospitality workplace
(Dhir et al., 2025). Furthermore, the consumer experience has evolved beyond leisure; it is now recognized
as a vital informal mental health intervention (Heidari et al., 2025), a process that is increasingly facilitated
by Smart Green Tourism Technologies (SGTT) which guide tourist intentions toward authentic and
environmentally responsible behaviors in natural settings (Inmor et al., 2025).

The interests of tourism began to explore the potential of the region and as much as possible to
package it into alternative tourism products (Suryawati et al., 2021). The existence of the tourism industry
today has increased significantly both in quantity and quality, which is able to make an economic
contribution to the country's foreign exchange (Osin et al., 2020). Everyday hospitality students on campus
attend lectures and practice according to their respective majors. There are still many found that errors in
writing. This is very important to study, considering that hospitality students will often communicate with
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foreign guests, using English (Anggayana & Wartana, 2022). Technology in this era is increasingly growing,
advanced and modern. This requires the existence of quality human resources. Qualified humans are
expected to be able to participate in the development of a country (Sengkey et al., 2022). English also
needs to be considered to support the success of communication with foreign tourists, English is an
essential aspect of communication (Antara et al., 2023).

Indonesia is better known internationally, as evidenced by the presence of tourist visits from various
countries (Putra & Anggayana, 2023). The tourism sector is a dynamic and multicultural industry that
heavily relies on effective communication to cater to diverse audiences (Anggayana, 2023b). Strong English
skills allow professionals to confidently interact with senior management, participate in important
meetings, and articulate their ideas and concerns (Asriyani & Anggayana, 2023). The rapid development
of information and communication technology in this digital era has brought significant changes in various
aspects of life, including in the field of education (Anggayana, 2024a). In today's era of globalization, it is
important for hospitality students who come from Balinese culture to gain a deep understanding of English
as an important cross-cultural language in the hospitality industry (Anggayana, et al., 2024). Education at
the vocational level tends to receive English material that is identical to Academic Education in general,
so that students who take Vocational Education receive material that is not in accordance with the Study
Program when taking Higher Education (Anggayana, 2024b).

While extensive research exists on tourism employee motivation, the majority of prior studies have
predominantly relied on static frameworks, such as Herzberg's Two-Factor Theory, which capture
motivation as a fixed state rather than a dynamic process. This creates a significant theoretical and
methodological gap, as current literature largely neglects the temporal dimension of motivation specifically
failing to explain how an employee's motivational drivers evolve from initial recruitment to long-term
tenure. Addressing this deficit, this paper contributes a novel historical temporal motivational model that
shifts the analytical lens from static factors to dynamic evolution. Unlike previous cross-sectional studies,
this research identifies a specific mechanism of internalization, demonstrating how initial extrinsic drivers
(such as family obligation) do not remain static but transform into self-regulation (discipline) and ultimately
evolve into a purpose-driven vision that serves as the primary psychological anchor for long-term
retention. This study further provides a contextual contribution by mapping this mechanism specifically
within the Krama Bali local workforce, offering new insights into how cultural resilience interacts with
industry retention strategies.

A core element of the hospitality industry, demands proficiency in English for communication and
ensuring that service standards are met (Anggayana, Asriyani, et al., 2024). Effective communication is a
cornerstone of successful language learning, particularly in English as a Foreign Language (EFL) contexts
(Lindawati et al., 2024). Bali as a tourist destination, English also needs to be considered to support the
success of communication with foreign tourists, English is an essential aspect of communication
(Anggayana, Osin, Sumardani, et al., 2024). English also needs to be considered to support successful
communication with foreign tourists, English is an important aspect in communication (Anggayana,
Asriyani, et al., 2025). Tourism has been proven to be able to bring economic benefits, create business
opportunities, employment and the sustainability of tourism is very dependent on the sustainability of
tourism resources (Wiramatika et al., 2025). Bali as one of Indonesia's top tourist destinations, is renowned
not only for its cultural heritage but also for its unique natural landscapes (Anggayana, Osin, et al., 2025).

Most English is used on signboards, flyers, and texts on electronic media, followed by Indonesian
(Anggayana, Wiramatika, et al., 2025). Motivation mediates the influence of leadership style on employee
performance (Agustiani et al., 2025). In the current globalized environment, English has become a
universal language for communication, especially in international business, academia, and the hospitality
industry (Asriyani et al., 2025). In the era of globalization and increasingly rapid advances in information
technology, it has brought major changes in various sectors (Aseng et al., 2025).

Research objectives, the specific objectives of this research are (a) to analyze the core themes of
historical, current, and future motivations of local tourism employees, classifying them based on their
intrinsic and extrinsic nature. (b) to explain how the shift in motivation from extrinsic to intrinsic
(internalization) produces self-regulation (discipline and consistency) that supports superior service quality.
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(c) to identify and analyze the role of purpose-driven motivation as a key variable strengthening the
employees' intent to remain in the tourism industry long-term.

2. LITERATURE REVIEW

2.1. Service Quality and Frontline Employee Performance

Service quality is defined as the qualitative and quantitative result of work achieved by an employee
in executing their duties according to their responsibilities (Mangkunegara, 2009). In the tourism industry,
this quality is assessed by the consistency of service, empathy, and reliability of the interactions provided
by frontline staff (Mangkunegara, 2009). It is consistently shown that improvement in human resource
quality, skills, and employee performance positively correlate with the performance of tourism economic
activities (Dechawatanapaisal, 2018; Dogonyaro, 2021).

2.1.1. Emotional Labor and Service Consistency

Frontline performance requires emotional labor, which is the effort to display emotions that comply
with organizational rules. Emotional labor is categorized into surface acting and deep acting (Harris &
Ogbonna, 2006). Deep acting the effort to align internal emotional experience with external display results
in the expression of sincere emotions (Harris & Ogbonna, 2006). This behavior positively correlates with
performance outcomes, especially customer satisfaction, and is strongly supported by intrinsic motivation
(Esmaeilikia & Groth, 2022; Harris & Ogbonna, 2000).

Employees engaged in deep acting are driven by internal satisfaction, making their service behavior
consistent and stable. Conversely, surface acting tends to lead to emotional dissonance and exhaustion,
which can eventually trigger service sabotage or quality decline (Harris & Ogbonna, 20006). Thus, the
internal motivation of employees is the primary determinant of continuous and superior service
consistency.

2.2. Long-Term Retention Intention

Retention intention is a proactive indicator used to forecast future workforce stability. High turnover
remains a critical challenge in the hospitality sector (Dechawatanapaisal, 2018; Dogonyaro, 2021). Research
consistently demonstrates that job satisfaction is the main predictor of retention intent
(Dechawatanapaisal, 2018; Dogonyaro, 2021).

2.2.1. Key Retention Factors

Factors influencing retention intent go beyond competitive wages. Fulfillment of basic needs such as
job security, opportunities for career advancement, and recognition for achievements are necessary.
Organizational commitment also plays a significant role in the local context (Hakim, 2024). Furthermore,
the psychological factors of Quality of Work Life and employees' intrinsic motivation are highlighted as
critical buffers against turnover intention (Dechawatanapaisal, 2018; Dogonyaro, 2021). Management is
advised to empower and motivate employees to view the hospitality industry as a long-term career choice
(Dechawatanapaisal, 2018; Dogonyaro, 2021)

2.3. Temporal Motivational Framework

2.3.1. Herzberg’s Two-Factor Theory

This theory distinguishes factors that merely prevent dissatisfaction (Hygiene Factors pay, working
conditions) from factors that actively drive satisfaction and performance (Motivator Factors achievement,
responsibility) (Wedadjati & Helmi, 2022). In the tourism industry, fulfilling Hygiene Factors is essential
due to the industry's reputation for difficult working conditions (Dechawatanapaisal, 2018; Dogonyaro,
2021). However, long-term retention and superior service quality can only be achieved by boosting
Motivator Factors.
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2.3.2. Self-Determination Theory (SDT)

SDT presents motivation on a spectrum, separating controlled motivation (extrinsic) from
autonomous motivation (intrinsic). Intrinsic motivation, based on the satisfaction of the needs for
Autonomy, Competence, and Relatedness, generates proactive work behavior and improved performance
(Ryan & Deci, 2000). The shift from External Regulation (rewards/punishment) toward Integrated
Regulation or Intrinsic Motivation (internal satisfaction from personal growth) is key to creating employees
who are psychologically empowered and less prone to procrastination or performance decline (Meyer &
Gagne, 2015; Ryan & Deci, 2000).

2.3.3. Purpose-Driven Motivation

This motivation emerges when individuals link their work to a greater meaning, contributing to social
impact or creating a legacy. In the tourism context, when employees are motivated by goals transcending
self-interest, such as aiding the community or mentoring younger generations, their commitment to the
career becomes more enduring. This type of aspiration strengthens organizational commitment and
provides a psychological buffer against work stress.

3. METHODOLOGY

Research design and context, this study adopted a qualitative, temporal-narrative research design to
fully explore the dynamic evolution of employee motivation over time. The choice of a narrative approach
was essential to capture the nuanced, subjective experiences of the employees, moving beyond static
measurements. The research is situated within the highly relevant context of the tourism industry in Bali,
focusing specifically on local employees. This setting is critical because the workforce operates amidst
unique structural challenges, including issues related to employment status (often outsourcing), lack of
adequate welfare guarantees, and wages that may not fully comply with the regional minimum wage.
Understanding the motivational anchors that sustain careers in this precarious environment necessitates a
deep, qualitative exploration.

Participants and data collection, the population of interest for this research comprises local frontline
employees engaged in the Balinese tourism sector. A sample of 14 local employees participated in the
study. Primary data were collected through in-depth, semi-structured narrative interviews. The central
instrument utilized a three-phase temporal framework designed to elicit rich personal histories: "My Past
Motivation" (historical foundation), "My Present Motivation" (current drivers, discipline, and
performance), and "My Future Aspirations" (long-term career goals and legacy). This structured process
allowed researchers to map the motivational journey, identifying key external triggers and the gradual
development of internal self-regulation over the career lifecycle. Informed consent was obtained from all
participants prior to data collection, and anonymity was ensured throughout the process.

Data analysis, the transcribed narrative data were analyzed using thematic analysis, a method
particulatly suited for identifying, analyzing, and reporting patterns (themes) within qualitative data. The
analysis proceeded through several iterative stages: (a) Familiarization and Coding: Initial reading of the
narrative responses and initial coding focused on identifying key phrases related to persistence, discipline,
family, purpose, and career goals. (b) Thematic Categorization: Codes were grouped into overarching
themes aligned with the temporal framework: Masa Laln (Past), Masa Kini (Present), and Masa Depan
(Future). (c) Classification based on Self-Determination Theory (SDT): Each theme was categorized based
on its source, classifying motivational drivers as either Extrinsic (e.g., family obligation, self-validation) or
Intrinsic (e.g., self-improvement, sense of responsibility, social impact). (d) Identifying Causal
Relationships: The final stage involved linking the consolidated temporal themes directly to the two core
dependent variables: Service Quality (through the lens of consistency and self-regulation) and Long-Term
Retention Intention (through the presence of purpose-driven aspirations). This systematic process ensured
that the conclusions drawn were grounded in the participants' own experiences and supported the
development of the temporal motivational model presented in this study.
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4. RESULT AND DISCUSSION

The temporal narrative analysis of the 14 respondents reveals a consistently compelling pattern of
motivational evolution, strongly implicating Service Quality and Retention Intention.

4.1. Phase One Past Motivation (Extrinsic Foundation and Initial Resilience).

The motivation underpinning the initial decision to enter or persist in the tourism career path was
largely rooted in extrinsic factors, primarily identified as External Regulation and Identified Regulation
within the SDT framework.

4.1.1. Family Commitment and Reciprocity

The strongest and most universal theme was Making Parents Proud and Repaying Family
Sacrifices/Hard Work. Respondents viewed their hard work as a means to achieve family stability and
lighten their parents' burdens. Respondent's initials NKVKD and KAR explicitly named their parents as
the central driving force behind every step taken.

4.1.2. Self-Validation Against Skepticism

A secondary extrinsic driver was the need for Self-Validation against environmental skepticism. FYB
and IKDAB were motivated by the desire to prove their capabilities despite being doubted or
underestimated by others. The core function of this family-based and self-validation extrinsic motivation
is to create Initial Resilience. This strong external drive compels individuals to "keep going when tired"
(NKVKD) and view failure as the "initial step toward success" (NPSD). This resilience is the critical
psychological capital that prevents rapid turnover when confronted with the demanding realities of the
tourism industry.

4.2. Phase Two Present Motivation (Transition to Intrinsic and Service Quality)

In the Present phase, motivation shifts from a focus on external validation or acceptance toward the
development of internal qualities. Employees begin to find deep satisfaction in the process and personal
growth itself.

4.2.1. Self-Regulation: Discipline and Consistency

The most dominant theme in the Present is the practice of Discipline, Consistency, and
Responsibility. Respondents actively strive to balance various life demandsvstudying, working, and self-
development recognizing that this requires strict time management and prioritization. NPSD aims to
become a more disciplined person who values time, while FYB emphasizes the need for consistency in
small steps to achieve big changes.

4.2.2. Self-Improvement and Process Focus

Intrinsic motivation is actualized through a continuous commitment to self-improvement. IKSY
states that his motivation now is finding satisfaction from the process of learning and personal growth,
measuring success based on how far they surpass their former self. This shift indicates a transition to
Integrated Regulation in SDT, where the values of hard work have become fully integrated into the
individual's self-concept.

4.2.3. Implication for Service Quality

The self-regulation behavior (consistency and discipline) emphasized by the respondents has a direct
correlation with Service Quality. High service quality requires stable and reliable performance
(Mangkunegara, 2009). Employees who are intrinsically motivated and consistent tend to display genuine
emotions toward customers (Deep Acting) because they feel psychologically empowered and derive
satisfaction from the work itself (Esmaeilikia & Groth, 2022; Ryan & Deci, 2000). Discipline and
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consistency in the Present serve as the causal mechanism that transforms initial extrinsic drivers into
superior and sustainable service performance.

4.3. Phase Three Future Motivation (Purpose-Driven Vision and Retention Intention)
Future aspirations represent the pinnacle of motivational internalization: the focus shifts from "what
I get" to "what I give."

4.3.1. Social Purpose, Independence, and Legacy

The highest motivation for the Future is achieving success accompanied by Positive Impact and
Benefit for Others. Respondents specifically aspire to (a) Independence and Job Creation: Owning their
own business and "creating job opportunities for many people" (NKVKD, GAMP). (b) Contribution and
Legacy: Using knowledge and resources to make a real contribution to the community or industry,
transforming the drive for personal success into a drive to be meaningful to the world (IKSY). FYB
concludes that true success is not about wealth, but about the extent of benefit one can provide. The
respondents’ meaning in life lies in giving meaning, helping others, and sharing happiness.

4.3.2. Long-Term Retention Intention via Purpose-Driven Motivation

This purpose-based Future vision is the crucial determinant of Long-Term Retention Intention. The
tourism industry often struggles with retention because of unattractive Hygiene Factors
(Dechawatanapaisal, 2018; Dogonyaro, 2021). However, when employees view their current career as a
vehicle to achieve a nobler goal creating a legacy or making an impact the intrinsic value of the job stabilizes
their commitment. Social purpose acts as a powerful Psychological Anchor that reduces turnover intention
(Dechawatanapaisal, 2018; Dogonyaro, 2021). The belief that their present struggle will lead to a stable,
meaningful, and happy life in the future becomes a strong motivator to remain consistent and persevere
in Table 1.

Table 1. Consolidation of Qualitative Thematic Findings, Evolution of Motivation Themes in
Local Tourism Employees: From External to Purpose-Driven

Historical Key Themes (Respondent SDT Relationship to Performance
Motivation Narratives) Classification/Motivation Variables
Phase Type
Past Making Parents Happy; Self- Extrinsic (Identified/External Establishes Initial Resilience
Validation; Learning from Regulation) against industry pressures.
Failure
Present Discipline and Consistency; Intrinsic (Integrated/Intrinsic Service Quality (Drives Deep
Responsibility; Self- Regulation) Acting and Proactive
Improvement; Valuing the Performance).
Process
Future Job Creation; Beneficial Purpose-Driven Intrinsic Long-Term Retention
Success; Social Impact/Legacy; Intention (Functions as a
Meaningful Life Psychological Buffer and Retention
Anchor).

4.4. Causal Mechanism from Extrinsic Historical Motivation to Performance Internalization

The evolution of motivation identified in this study reveals a crucial causal mechanism. The strong
family-based external drives (Past) provide the necessary energy to start and endure the hardships of
working in the tourism industry. This is a form of Identified Regulation, where the behavior is performed
not out of intrinsic interest but because the individual considers the behavior important for a valued goal
(family) (Ryan & Deci, 2000).

This journey lays a vital foundation: the strong external drive (cultural commitment) makes employees
willing to confront and overcome industry demands (long hours, relatively low pay). In the process of
facing these challenges, they gradually develop adaptive skills, self-discipline, and self-management i.e.,
Self-Regulation which then becomes intrinsic motivation in the Present. This interlinkage explains why
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employees initially driven by extrinsic factors can achieve stable and consistent performance quality. This
internalization of motivation, manifested as discipline and consistency, directly supports the deep acting
required for superior Service Quality (Harris & Ogbonna, 2000).

4.5. Self-Regulation (Present) as a Prerequisite for Consistent Service Quality

Consistency in service delivery a vital dimension of service quality can only be sustained through
stable and autonomous motivation. Internalized motivation (Integrated Regulation) is key to achieving
this (Ryan & Deci, 2000). When respondents emphasize the value of "consistency" and "process," they
are reflecting the satisfaction of the needs for Competence and Autonomy (SDT). Intrinsically motivated
employees find reward in mastering their skills and work processes, which differs from merely seeking
external approval from superiors. This allows them to display genuine and sustained emotional expressions
(Harris & Ogbonna, 2006), significantly enhancing customers' perception of service quality. If
management focuses solely on Hygiene Factors, they fail to capitalize on the power of this self-regulation.
Conversely, supporting a work environment that empowers employee autonomy can effectively nurture
this intrinsic drive (Ryan & Deci, 2000).

4.6. Purpose-Driven Vision as the Primary Predictor of Long-Term Retention Intention

The Retention Intention of local tourism employees is not dominated by short-term concerns but by
the promise of social impact and meaning in the future. The vision to "create jobs" or "be beneficial to
others" transcends materialistic ambitions and reflects purpose driven motivation. The importance of this
motivation lies in its function as a robust psychological buffer in an industry known for high turnover. If
current difficulties and sacrifices (relatively low pay, long hours) are justified by a greater goal namely,
building a legacy for the self and the community employees will view their jobs as a long-term investment,
not just a financial compromise. Purpose driven motivation provides an intangible experience that
stabilizes commitment and reduces vulnerability to detrimental external factors (Dechawatanapaisal, 2018;
Dogonyaro, 2021). Therefore, for local tourism employees, the career is a meaningful journey aimed at
achieving social contribution, ultimately strengthening their long-term retention intention within the
industry.

4.7. Human Resource Management (HRM) Strategy Based on Historical Motivation

These findings recommend adjusting HRM strategies to align with the temporal motivational
framework of local tourism employees. First, cultural value-based recruitment: in the selection process,
identifying candidates with strong external anchors (family/community commitment) can predict higher
levels of initial resilience. Second, supporting internalization and competence: management must shift
toward a style that supports integrated regulation in the present, such as providing autonomy in task
execution and offering clear skill development pathways (satisfying SDT's need for competence) (Ryan &
Deci, 2000). Third, meaning based retention: retention strategies must explicitly link the employees' current
work to their future, purpose-based vision. This can be achieved through mentorship and leadership
programs, providing opportunities for senior staff to mentor or lead (fulfilling the need for
Meaning/Impact). Integrating corporate social responsibility programs that allow employees to contribute
directly to the community (Dechawatanapaisal, 2018; Dogonyaro, 2021). Purpose communication
regularly communicating how the employee's current operational role contributes to cultural preservation
or the economic welfare of the local community.

5. CONCLUSION

This research concludes that the long-term retention intention and service quality of local tourism
employees are significantly influenced by the evolution of their historical motivation. Firstly, the initial
motivation (past) is dominated by extrinsic drives rooted in family and the need for self-validation, acting
as a critical foundation for initial resilience. Secondly, this drive transitions in the present into intrinsic
motivation characterized by self-regulation (discipline and consistency). This self-regulation is the
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psychological prerequisite that enables employees to perform consistent deep acting, thereby delivering
stable and superior service quality.

Finally, the key determinant of long term retention intention is purposevdriven motivation in the
future. The vision of achieving independence, creating jobs, and delivering social impact serves as a
powerful psychological anchor, making employees willing to endure industry difficulties because their
current work is viewed as a path toward achieving greater meaning and legacy. The recommendation for
tourism HRM management is to adopt this temporal framework, supporting the internalization of
motivation through competence development and autonomy, and strategically aligning organizational
goals with the local employees' deep aspirations for contribution and social impact, rather than relying
solely on financial compensation.

Ethical Approval

Not Applicable

Informed Consent Statement

Not Applicable

Authors’ Contributions

ES contributed to the conceptualization. FS contributed to the methodology. IWAA did the validation.
IWAA and RFO collaborated in writing the original draft. FS, IWAA and RFO collaborated on writing,
reviewing, and editing the manuscript. The three of them collaborated on the formal analysis and
resources.

Disclosure Statement

The Authors declare that they have no conflict of interest

Data Availability Statement

The data presented in this study are available on request from the corresponding author due to privacy
reasons.

Funding
This study did not receive any external funding.
Notes on Contributors

Fenny Sengkey

https://otcid.org/0009-0002-6122-4465

Fenny Sengkey is a lecturer, Director of the Indonesian Hospitality Management Community Academy
for the Bali region, Director of MAPINDO Ende, Flores-NTT. Completed her Bachelor's and Mastet's
degrees in Management, teaching Entrepreneurship and Human Resource Management courses and is
active as Treasurer III of the Association of Indonesian Private Higher Education Organizing Bodies
(ABP-PTSI) for the Bali Region. Member of the Indonesian Lecturers Association (ADI) and actively
conducts research and community service. With her extensive knowledge, she contributes to educating
and guiding the younger generation and plays an active role in advancing entrepreneurship in the ability to
adapt quickly to market and technological changes in Indonesia.

648
Volume 6, Issue 1, available at https://journal.privietlab.org/index.php/PSSJ


https://orcid.org/0009-0002-6122-4465

Priviet Social Sciences Journal

I Wayan Agus Anggayana

https://otcid.org/0000-0001-7509-5196

I Wayan Agus Anggayana is an assistant professor of English language education for the Food and
Beverage Products Department at the Indonesian Hospitality Management Community Academy. He is
recognized as a National Reviewer for the Directorate General of Vocational Education, Ministry of
Education, Culture, Research and Technology. Significant books on English for Sellers in the Tourism
Sector: English for Specific Purposes. Significant research on Utilizing Technology to Check the
Assignments of Food Beverage Product Students and The Issue of Culture on Hospitality Students in
Language Acquisition. He was a speaker at the International Conference on Contemporary Indonesian
History, Culture, and Society at the University of Social Sciences and Humanities Vietnam National
University - Ho Chi Minh City. Main areas of research focus on Discourse analysis, Phonology,
Morphology, Second Language Acquisition, Historical Linguistic Comparatives, and English for Specific
Purposes.

Rosvita Flaviana Osin

https://orcid.org/0000-0003-4332-6046

She is the regional facilitator of the Internal Quality Assurance System for Vocational Colleges. She has
produced research publications related to Gender and Tourism, including Balinese Women in Spa Tourism
in Badung Regency (2019). The Model of Development Tourism Village Through the Involvement of
Millennial Generation in Bali (2020). Produced a publication in the reputable international journal Scopus
Q2 entitled Impact of tourism industry-driven media communication in students' speaking ability (2019)
in the Asian EFL Journal (with colleagues).

REFERENCES

Agustiani, N. P., Sutapa, I. K., Anggayana, I. W. A., & Irwanti, N. K. D. (2025). Motivasi Memediasi
Pengaruh Gaya Kepemimpinan Terhadap Kinerja Pegawai Aparatur Sipil Negara Pada Badan
Pengelola Keuangan dan Aset Daerah Kabupaten Badung. [urnal lmiah 1 astuwidya, 8(2).
https://ejournal.universitasmahendradatta.ac.id/index.php /vastuwidya/article /view/52

Anggayana, 1. W. A. (2022a). English for Sellers in the Tourism Sector: English for Specific Purposes. Lakeisha
Publishers.
https://play.google.com/store/books/details/ENGLISH_FOR_SELLERS_IN_THE_TOURISM
_SECTOR_English_?id=dcCAEAAAQBAJ&hl=en_US&gl=US

Anggayana, I. W. A. (2022b). The Issue of Culture on Hospitality Students in Language Acquisition. Jurnal
Manajemen Pelayanan Hotel, 6(1), 301-306.
https://mapindo.ejurnal.info/index.php/manajemen_pelayanan_hotel/article/view/159/95

Anggayana, I. W. A. (2023a). Integrating Linguistic Theories into English Language Education in Tourism
Sectors: A Comprehensive Framework. [Jurmal Manajemen Pelayanan Hotel, 7(2), 891-918.
https://doi.org/10.37484/jmph.070215

Anggayana, I. W. A. (2023b). Utilizing Technology to Check the Assignments of Food Beverage Product
Students. Jurnal Manajemen Pelayanan Hotel, 7(1), 551-587. https:/ /doi.org/10.37484 /jmph.070129

Anggayana, I. W. A. (2024a). Digital Literacy Through Teaching English Tourism Supporting Independent
Campus Learning Curriculum in Applied Linguistic Studies. Jurmal Manajemen Pelayanan Hotel, 8(1),
497-520. https://doi.otg/http:/ /dx.doi.org/10.37484,/080130

Anggayana, I. W. A. (2024b). Pemanfaatan Youtube Sebagai Platform Kreatif dalam Pengembangan Bahan
Ajar Berbasis Bahasa dan Ekologi. In Pengajaran Inovatif yang Efektif di Era Literasi Digital Berbasis
Rearifan 1okal: Sebnah Bunga Rampai (pp. 19-34). Pustaka Larasan.

Anggayana, I. W. A.; Asriyani, R., & Lindawati, N. P. (2024). A Linguistic Approach to Teaching English
for Specific Purposes for Food and Beverage Service Students. International Journal of Linguistics and
Disconrse Analytics, 6(1), 22—42. https:/ /doi.org/https://doi.org/10.52232 /ijolida.v6il.141

649
Volume 6, Issue 1, available at https://journal.privietlab.org/index.php/PSSJ


https://orcid.org/0000-0001-7509-5196
https://orcid.org/0000-0003-4332-6046
https://ejournal.universitasmahendradatta.ac.id/index.php/vastuwidya/article/view/52
https://play.google.com/store/books/details/ENGLISH_FOR_SELLERS_IN_THE_TOURISM_SECTOR_English_?id=dcCAEAAAQBAJ&hl=en_US&gl=US
https://play.google.com/store/books/details/ENGLISH_FOR_SELLERS_IN_THE_TOURISM_SECTOR_English_?id=dcCAEAAAQBAJ&hl=en_US&gl=US
https://mapindo.ejurnal.info/index.php/manajemen_pelayanan_hotel/article/view/159/95
https://doi.org/10.37484/jmph.070215
https://doi.org/10.37484/jmph.070129
https://doi.org/http:/dx.doi.org/10.37484/080130
https://doi.org/https:/doi.org/10.52232/ijolida.v6i1.141

Priviet Social Sciences Journal

Anggayana, I. W. A., Asriyani, R., & Lindawati, N. P. (2025). Landscape Linguistics as a Form of Language
Communication Approach in Promoting Local Products in Tourism Packages in the Tenganan
Pegringsingan Tourism Village and Tenganan Dauh Tukad Village. In Handbook of Tourism and
Hospitality Martketing m Indonesia (pp- 379-404). Springer, Singapore.
https://doi.org/https://doi.org/10.1007/978-981-96-2567-3_16

Anggayana, I. W. A., Budasi, I. G., & Kusuma, I. R. W. (2019). Social Dialectology Study of Phonology in
Knowing English Student Speaking Ability. _Asian EFL  Journal, 25(5.2), 225-244.
https://docs.google.com/viewerng/viewerrutl=https:/ /www.asian-efl-journal.com/wp-
content/uploads/AE]J-VOL.25-ISSUE-5.2-OCTOBER-2019.pdf&hl=en_US

Anggayana, I. W. A, Budasi, I. G., & Suarnajaya, I. W. (2013). Affixation of Bugbug Dialect: A Descriptive
Study. Journal Pendidikan Babhasa Ingaris, (1), 37-48.
https://ejournal.undiksha.ac.id/index.php/JPBI/article/view /2985

Anggayana, I. W. A., Nitiasih, P. K., & Budasi, I. G. (2016). Developing English for Specific Purposes
Course Materials for Art Shop Attendants and Street Vendors. Jurnal Pendidikan Babasa Inggris, 4(1),
28-37. https:/ /ejournal-pasca.undiksha.ac.id/index.php/jpbi/atticle/view /2042

Anggayana, I. W. A, Osin, R. F., Sumardani, R., Sengkey, I., Wiramatika, I. G., Asriyani, R., & Lindawati,
N. P. (2024). Segara Kerthi as The Foundation of Hospitality Education Strengthening Marine
Environmental Awareness Among Students. Proceedings International Conference on Marine Tourism and
Hospitality Studies, 1(1), 165-176. https://doi.org/10.33649 /iconmths.v1i1.382

Anggayana, I. W. A., Osin, R. F., Wiramatika, I. G., Sumardani, R., & Chandra, I. W. F. E. (2024).
Eksplorasi Etnolinguistik dalam Pengajaran Bahasa Inggris untuk Mahasiswa Perhotelan Penutur
Bahasa Bali. In I. N. Laba (Ed.), Pendekatan Linguistik dalam Pengajaran Bahasa (pp. 90-112). Penerbit
Yaguwipa.

Anggayana, I. W. A., Osin, R. F., Wiramatika, I. G., Sumardani, R., & Sengkey, F. (2025). Geopark Based
Learning for Culinary Vocational Students Preparing Future Chefs for Sustainable Gastronomy.
Proceeding of Geo Tourism International Conference, 1-10.
https://gtic.poltekparmedan.ac.id/index.php/gtic/article/view /157 /114

Anggayana, I. W. A., & Sari, N. L. K. J. P. (2017). Kemampuan Berbicara Bahasa Inggris Mahasiswa
Akomodasi Perhotelan: Sebuah Kajian Fonologi. [umal Manajemen Pelayanan Hotel, 1(1), 8-14.
https://mapindo.cjurnal.info/index.php/manajemen_pelayanan_hotel/article/view/27/9

Anggayana, I. W. A., Suparwa, I. N., Dhanawaty, N. M., & Budasi, I. G. (2020). Lipang, Langkuru, Waisika
Language Kinship: Lexicostatistics Study in Alor Island. International Journal of Psychosocial Rebabilitation,
24(4), 301-319. https://doi.org/10.37200/1JPR/V2414/PR201010

Anggayana, I. W. A., Suparwa, I. N., Dhanawaty, N. M., & Budasi, I. G. (2021). Description of Phonology,
Characteristics, and Determination of the Origin Language of Waisika. E-Journal of Linguistics, 15(1),
25-39. https://doi.org/10.24843 /¢-j1.2021.v15.i01.p04

Anggayana, 1. W. A, & Wartana, I. M. H. (2022). Using Grammarly to Identify Errors of
HospitalityStudentsin =~ Writing.  Jurmal ~ Manajemen — Pelayanan — Hotel, — 6(2),  649-663.
https://doi.org/http://dx.doi.org/10.37484 /jmph.060230

Anggayana, I. W. A., Wiramatika, I. G., Sumardani, R., & Osin, R. F. (2025). Integrasi Gastronomi
terhadap Geotourism untuk Menanamkan Pendidikan Karakter dalam Mempertahankan Kuliner
Tradisional pada Mahasiswa Tata Boga. Prosiding Hari Bangsa LPPM Universitas Timor, 1(1), 118-129.
https://doi.org/10.32938/phb.v1i1.8557

Anggayani, N. W., & Osin, R. F. (2017). Pengaruh Service Performance terhadap Nilai Sekolah Kepuasan
dan Loyalitas Pelajar pada SMK Pariwisata Triatma Jaya Tabanan. Jurmal Manajemen Pelayanan Hotel,
1(1), 28-35.

Antara, I. M. K., Anggayana, I. W. A., Dwiyanti, N. M. C., & Sengkey, F. (2023). Identify Industrial Work
Practices in the Food and Beverage Product Department of Kayumas Seminyak Resort. Jurnal
Manajemen Pelayanan Hotel, 7(2), 1140-1151. https://doi.org/10.37484 /jmph.070229

Aseng, I. K. F., Dewi, L. K. C., & Anggayana, I. W. A. (2025). The Influence of Digital Marketing, Service
Quality and Brand Image on Customer Decisions at Banco Nacional de Comercio De Timor Leste

650
Volume 6, Issue 1, available at https://journal.privietlab.org/index.php/PSSJ


https://doi.org/https:/doi.org/10.1007/978-981-96-2567-3_16
https://docs.google.com/viewerng/viewer?url=https://www.asian-efl-journal.com/wp-content/uploads/AEJ-VOL.25-ISSUE-5.2-OCTOBER-2019.pdf&hl=en_US
https://docs.google.com/viewerng/viewer?url=https://www.asian-efl-journal.com/wp-content/uploads/AEJ-VOL.25-ISSUE-5.2-OCTOBER-2019.pdf&hl=en_US
https://ejournal.undiksha.ac.id/index.php/JPBI/article/view/2985
https://ejournal-pasca.undiksha.ac.id/index.php/jpbi/article/view/2042
https://doi.org/10.33649/iconmths.v1i1.382
https://gtic.poltekparmedan.ac.id/index.php/gtic/article/view/157/114
https://mapindo.ejurnal.info/index.php/manajemen_pelayanan_hotel/article/view/27/9
https://doi.org/10.37200/IJPR/V24I4/PR201010
https://doi.org/10.24843/e-jl.2021.v15.i01.p04
https://doi.org/http:/dx.doi.org/10.37484/jmph.060230
https://doi.org/10.32938/phb.v1i1.8557
https://doi.org/10.37484/jmph.070229

Priviet Social Sciences Journal

in  BNCTL, Timor Leste. The Journal of  Academic — Science,  2(7), 1781-1796.
https://doi.org/https://doi.org/10.59613/682s3t61

Asriyani, R., & Anggayana, I. W. A. (2023). Mastering the Language of Service: English Communication
Skills for Food and Beverage Professionals. [urnal Manajemen Pelayanan Hotel, 7(2), 1127-1139.
https://doi.org/10.37484/jmph.070228

Asriyani, R., Lindawati, N. P., & Anggayana, I. W. A. (2025). Exploring EFL Students’ Perceptions of
Linking Words in Writing: A Case Study at Bali International Language Center. IITERA: Jurnal
Babasa Dan Sastra, 11(2), 79-90. https://doi.org/https://doi.org/10.36002/litera.v11i2.3898

Asriyani, R., Suryawati, D. A., & Anggayana, I. W. A. (2019a). Penerapan Teknik Role Play dalam
Meningkatkan Kompetensi Berbicara Bahasa Inggris Siswa Kelas Sebelas Terhadap Keanekaragaman
Personality Types di SMK Pariwisata Triatma Jaya Badung. LITERA: Jurnal Litera Bahasa Dan Sastra,
5(2), 46-57. https:/ /jurnal.undhirabali.ac.id/index.php/litera/article/download /908 /811

Asriyani, R., Suryawati, D. A., & Anggayana, I. W. A. (2019b). Using Role Play Technigues in Improving English
Speaking Competency on the Personality Types. 8-29.
https://ojs.unud.ac.id/index.php/iccs/article/view/53334 /31556

Budasi, I. G., & Anggayana, I. W. A. (2019). Developing English for Housekeeping Materials for Students
of Sun Lingua College Singaraja-Bali. Asian EFL Journal, 23(6.2), 164—179. https://www.asian-efl-
journal.com/main-editions-new/2019-main-journal /volume-23-issue-6-2-novembet-
2019/index.htm

Budasi, 1. G., Satyawati, M. S., & Anggayana, I. W. A. (2021). The Status of Lexicon used in Tabuh Rah
Ritual in Menyali Village North Bali: An Ethnolinguistic Study. Kasefsart Journal of Social Sciences, 42(4),
960-967. https://doi.org/10.34044 /j.kjss.2021.42.4.33

Dechawatanapaisal, D. (2018). Employee Retention: The Effects of Internal Branding and Brand Attitudes
in Sales Organizations. Personnel Review, 47(3), 675—693. https://doi.org/10.1108/ptr-06-2017-0193

Dhir, A., Meenakshi, N., Nicolau, J. L., & Kaur, P. (2025). Wokeness in Tourism Management: Definition,
conceptualization, attributes and consequences. Tourism Management, 109.
https://doi.org/10.1016/j.tourman.2025.105131

Dogonyaro, H. (2021). Employee Retention Strategy in the Hospitality Industry [Walden University].
https://scholarworks.waldenu.edu/dissertations

Esmaeilikia, M., & Groth, M. (2022). A motivational approach to emotional labor: Examining the link
between goal orientation and emotional labor strategies. Journal of Management and Organization, 28(6),
1280-1300. https://doi.org/https://doi.org/10.1017 /jmo.2019.63

Hakim, C. (2024). The Effect of Work Environment, Comperency Development and Leadership Style on
Employee Job Satisfaction in The Bali Tourisme Industry. Wesz Science Business and Management, 2(04),
1316-1328. https://doi.org/https://doi.org/10.58812/wsbm.v2i04.1574

Harris, L. C., & Ogbonna, E. (2000). Service Sabotage: A study of Antecedents and Consequences. Journal
of the Acadeny of Marketing Science, 34(4), 543-558. https://doi.org/10.1177/0092070306287324

Heidari, A., Esmaeilzadeh, M., & Mohammadi, A. H. (2025). Tourism and mental health: Two raw
diamonds awaiting their brilliance through mutual shaping. Geopsychiatry, 2, 100020.
https://doi.org/10.1016/j.geopsy.2025.100020

Inmor, S., Na-Nan, K., Phanniphong, K., Jaturat, N., & Kustka, M. (2025). The role of smart green tourism
technologies in shaping tourist intentions: Balancing authenticity and sustainability in natural tourism.
Environmental Challenges, 19. https://doi.org/10.1016/j.envc.2025.101171

Lindawati, N. P., Asriyani, R., & Anggayana, I. W. A. (2018a). Kemampuan Menulis Karangan Dialog
Melalui Model Pembelajaran Kooperatif Tipe Think-Pair-Share pada Mahasiswa Jurusan Tata
Hidangan di Akademi Komunitas Manajemen Perhotelan Indonesia. Sewzinar Iiniah Nasional Teknolog,
Sains, Dan Sosial Humaniora (SINTESA), 457-464.
https://jurnal.undhirabali.ac.id/index.php/sintesa/article/download /516 /448

Lindawati, N. P., Asriyani, R., & Anggayana, I. W. A. (2018b). Model Kooperatif Think-Pair-Share dalam
Meningkatkan Kemampuan Menulis Karangan Dialog Bahasa Inggris Mahasiswa Akademi

b

651
Volume 6, Issue 1, available at https://journal.privietlab.org/index.php/PSSJ


https://doi.org/https:/doi.org/10.59613/68zs3t61
https://doi.org/10.37484/jmph.070228
https://doi.org/https:/doi.org/10.36002/litera.v11i2.3898
https://jurnal.undhirabali.ac.id/index.php/litera/article/download/908/811
https://ojs.unud.ac.id/index.php/iccs/article/view/53334/31556
https://www.asian-efl-journal.com/main-editions-new/2019-main-journal/volume-23-issue-6-2-november-2019/index.htm
https://www.asian-efl-journal.com/main-editions-new/2019-main-journal/volume-23-issue-6-2-november-2019/index.htm
https://www.asian-efl-journal.com/main-editions-new/2019-main-journal/volume-23-issue-6-2-november-2019/index.htm
https://doi.org/10.34044/j.kjss.2021.42.4.33
https://doi.org/10.1108/pr-06-2017-0193
https://doi.org/10.1016/j.tourman.2025.105131
https://scholarworks.waldenu.edu/dissertations
https://doi.org/https:/doi.org/10.1017/jmo.2019.63
https://doi.org/https:/doi.org/10.58812/wsbm.v2i04.1574
https://doi.org/10.1177/0092070306287324
https://doi.org/10.1016/j.geopsy.2025.100020
https://doi.org/10.1016/j.envc.2025.101171
https://jurnal.undhirabali.ac.id/index.php/sintesa/article/download/516/448

Priviet Social Sciences Journal

Komunitas Manajemen Perhotelan Indonesia. ILITERA: Jurnal Litera Bahasa Dan Sastra, 4(1), 39-50.
https://jurnal.undhirabali.ac.id/index.php/litera/article/download /594/521

Lindawati, N. P., Asriyani, R., & Anggayana, I. W. A. (2024). Analyzing the Use of Discourse Markers in
EFL Classroom Interactions: A Qualitative Study at Bali International Language Center. Infernational
Journal of 1inguistics and Disconrse Analytics, 6(1), 115-127.

Mangkunegara, A. P. (2009). Manajemen Sumber Daya Manusia Perusahaan. PT Remaja Rosdakarya.

Mendoza, C., Dominguez-Mujica, J., & Parrefio-Castellano, J. M. (2025). Islands on the move: Non-mass
tourism and migration in El Hierro (Spain) and Pico (Portugal). Annals of Tourism Research Empirical
Insights, 6(1). https://doi.org/10.1016/j.annale.2025.100171

Meyer, J. P., & Gagne, M. (2015). Ewmployee Engagement From a Self-Determination Theory Perspective. Cambridge
University Press. https://doi.org/https://doi.org/10.1111/§.1754-9434.2007.00010.x

Osin, R. F., Kusuma, I. R. W., & Suryawati, D. A. (2019). Strategi Pengembangan Objek Wisata Kampung
Tradisional Bena Kabupaten Ngada-Flores Nusa Tenggara Timur (NTT). Jurmal Ekonomi Dan
Pariwisata, 14(1), 60—65. https://doi.org/https:/ /doi.otg/10.36002/jep.v14i1.692

Osin, R. F., Pibriari, N. P. W., & Anggayana, I. W. A. (2019, August 29). Balinese Women in SPA Tourism in
Badung Regency. https:/ /ojs.unud.ac.id/index.php/iccs/atticle/view/53332/31553

Osin, R. F., Pibriari, N. P. W., & Anggayana, I. W. A. (2020). Memaksimalkan Pelayanan Wisata SPA di
Kabupaten Badung dalam Usaha yang Dijalankan oleh Perempuan Bali. Jurnal Ekonomi Dan Pariwisata,
15(1), 39—-47. https:/ /jurnal.undhirabali.ac.id /index.php/pariwisata/article/download /1075/975

Osin, R. F., Purwaningsih, N. K., & Anggayana, I. W. A. (2021). The Model of Development Tourism
Village Through the Involvement of Millennial Generation in Bali. International Journal of Multicultural
and Multireligions Understanding, 8(1), 300-300. https://doi.org/10.18415/ijmmu.v8i1.2322

Putra, I. M. M. D. A, & Anggayana, I. W. A. (2023). Identify Industrial Work Practices in the Food and
Beverage Product Department of Quest Hotel Kuta. Jurnal Manajemen Pelayanan Hotel, 7(2), 1152—
1162. https://doi.org/10.37484 /jmph.070230

Redianis, N. L., Putra, A. A. B. M. A., & Anggayana, I. W. A. (2019). Effect of Culture on Balinese Langnage
used by Employee  Hotels  for — Foreign — Travelers — in  the  Sociolinguistic  Perspective.
https://ojs.unud.ac.id/index.php/iccs/article/view/53333 /31554

Ryan, R. M., & Deci, E. L. (2000). Self-determination theory and the facilitation of intrinsic motivation,
social development, and well-being. American Psychologist, 55(1), 68-78.
https://doi.org/https://psycnet.apa.org/doi/10.1037/0003-066X.55.1.68

Sengkey, F., Osin, R. F.; & Anggayana, I. W. A. (2022). Emotional Intelligence and Social Networking
Effects on Student Academic Achievement. [urnal Manajemen Pelayanan Hotel, 6(2), 532-538.
https://doi.org/http://dx.doi.org/10.37484 /jmph.060221

Suarthana, J. H. P., Osin, R. F., & Anggayana, I. W. A. (2020). Analisis Menu Serta Kaitannya dengan
Strategi Bauran Pemasaran pada Loloan Restaurant Kuta-Bali. Jurnal Manajemen Pelayanan Hotel, 4(1),
12-18. https://mapindo.ejurnal.info/index.php/manajemen_pelayanan_hotel/article/view/66/43

Sudipa, I. N., Aryati, K. F., Susanta, I. P. A. E., & Anggayana, I. W. A. (2020). The Development of
Syllabus and Lesson Plan Based on English for Occupational Purposes. International Journal of
Psychosocial Rebabilitation, 24(04), 290-300. https://doi.org/10.37200/IJPR/V2414/PR201009

Suryawati, D. A., Dewi, S. P. A. A. P., Osin, R. F., & Anggayana, I. W. A. (2021). The Role of Women in
Protecting the Village and Rural Tourism in Timpag Village. Jurnal Manajemen Pelayanan Hotel, 5(2),
74-79. https://mapindo.ejurnal.info/index.php/manajemen_pelayanan_hotel/article/view/124/61

Suryawati, D. A., & Osin, R. V. (2022). Readiness Level and Factors Influencing Tonrist Decisions to Visit Banjar
Hot  Springs,  Buleleng ~ District  in  Pandemic  Era  of Covid-19  (Vol. 6, Issue 2).
https://doi.org/http://dx.doi.org/10.37484 /jmph.060225

Torkabadi, A., Mamoudan, M. M., Erdebilli, B., & Aghsami, A. (2025). A multi-objective game theory
model for sustainable profitability in the tourism supply chain: Integrating human resource

management and  artificial neural networks.  Systems  and  Soft  Computing, 7.
https://doi.org/10.1016/j.sasc.2025.200217

652
Volume 6, Issue 1, available at https://journal.privietlab.org/index.php/PSSJ


https://jurnal.undhirabali.ac.id/index.php/litera/article/download/594/521
https://doi.org/10.1016/j.annale.2025.100171
https://doi.org/https:/doi.org/10.1111/j.1754-9434.2007.00010.x
https://ojs.unud.ac.id/index.php/iccs/article/view/53332/31553
https://jurnal.undhirabali.ac.id/index.php/pariwisata/article/download/1075/975
https://doi.org/10.18415/ijmmu.v8i1.2322
https://doi.org/10.37484/jmph.070230
https://ojs.unud.ac.id/index.php/iccs/article/view/53333/31554
https://doi.org/https:/psycnet.apa.org/doi/10.1037/0003-066X.55.1.68
https://doi.org/http:/dx.doi.org/10.37484/jmph.060221
https://mapindo.ejurnal.info/index.php/manajemen_pelayanan_hotel/article/view/66/43
https://doi.org/10.37200/IJPR/V24I4/PR201009
https://mapindo.ejurnal.info/index.php/manajemen_pelayanan_hotel/article/view/124/61
https://doi.org/http:/dx.doi.org/10.37484/jmph.060225
https://doi.org/10.1016/j.sasc.2025.200217

Priviet Social Sciences Journal

Wedadjati, R. S., & Helmi, S. (2022). Evaluasi Kepuasan Karyawan Berbasis Herzberg’s Two Factors
Motivation  Theory.  Management, — Business, —and — Accounting (MBLA), 21(3), 246-2062.
https://doi.org/https://doi.org/10.33557 /mbia.v21i3.1777

Wiramatika, I. G., Anggayana, I. W. A., & Sumardani, R. (2025). The Role of The Community in
Maintaining Environmental Sustainability Through the Development of The Batur Geopark as a
Kintamani Tourism Attraction. Prosiding Hari Bangsa: Hasil Riset Dan Pengabdian Kepada Masyarakat
Kawasan Perbatasan, 102-117. https://doi.org/10.32938 /phb.v1i1.8555

Wiramatika, I. G., Sumardani, R., Sengkey, IF., Osin, R. F., & Anggayana, I. W. A. (2024). Sustainable and
Community-Based Marine Tourism Development on Lovina Beach, Buleleng, Bali. Proceedings
International ~ Conference  on  Marine  Tourism  and — Hospitality — Studies,  1(1),  125-132.
https://doi.org/10.33649 /iconmths.v1i1.355

Yanti, N. K. K., & Anggayana, I. W. A. (2023). Identify Industrial Work Practices in the Food and Beverage
Product Department of Grand Ixora Kuta Resort. Jurnal Manajemen Pelayanan Hotel, 7(1), 588—601.
https://doi.org/10.37484/jmph.070130

You, E. Y., Ashourizadeh, S., Adu-Ampong, E. A., & Huijbens, E. H. (2025). Inventing lively rural areas:
Characteristics, motivations, and regional triggers of young in-migrant tourism entrepreneurs in
South Korea. Journal of Rural Studies, 120. https:/ /doi.org/10.1016/j.jrurstud.2025.103842

653
Volume 6, Issue 1, available at https://journal.privietlab.org/index.php/PSSJ


https://doi.org/https:/doi.org/10.33557/mbia.v21i3.1777
https://doi.org/10.32938/phb.v1i1.8555
https://doi.org/10.33649/iconmths.v1i1.355
https://doi.org/10.37484/jmph.070130
https://doi.org/10.1016/j.jrurstud.2025.103842

